








BRANDING
In accordance with the city’s Communications Policy and to guide our storytelling, city leaders, 
staff, and boards, committees and commissions will use only logos and materials that are 
provided and approved by the Communications & Engagement Department. This will be, in 
most cases, the City of Auburn’s official seal, the city’s official logo, or a logo designed by the 
department and approved by the Director of Communications. 

City Seal

             

City Logo

        

CORE ORGANIZATIONAL MESSAGES
Consistent organizational messaging ensures consistency in our communications—and help 
us align our efforts, internally and externally. These core messages should serve as the 
foundation for our communication and branding efforts. 

“Auburn: Your next opportunity is closer than you think.”

(Per city council resolve 13-12062021. “Opportunity” can be replaced with job, home, meal, 
adventure, event, game, trade show, or similar)

2021-2023 City Council Goals:
Planning for a be�ter future
Reclaiming our streets
Making housing more a�tainable
Enac�ing resilient solu�ions
Enriching neighborhood iden�i�ies
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STRATEGY & SCHEDULE
Channel  Messages      Frequency
Auburnmaine.gov All government departments, meetings & events Daily & weekly updates and posts
  News, announcements, and updates  

Goauburn.me Economic development news   Updates as needed

GFTV  PSAs on events and services   Weekly updates or as needed
  Community bulletin board
  Special features & content from non-profits
  Content from other government agency sources 

Facebook  News, alerts, updates, events, goodwill messages 10-12 posts/week

Twitter  News, alerts, updates, events, goodwill messages  5–10 posts/week
  Department highlights 

YouTube  Government meetings   5–10 uploads/month
  Special events 

Linked In  News, alerts, updates, events, goodwill messages  3-5 posts/week
  Agency and employee successes
  Recruitment related messages
  Economic Development spotlights 
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LENSES TO APPLY
Equity
Ensure the platform makes consistent communication available across multiple mediums so 
that all citizens can access it. Ensure communications are written and distributed at an 
accessible level for all.

Sustainability
When appropriate, showcase the city’s sustainable projects, programs and purchases and the 
our commitment to sustainability.
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